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Abstract

Marketers are required to make informed decisions about how to address customers at
various stages of marketing program design. However, such decisions are often based
solely on customer characteristics or derived from non-systematic practices that neglect
the role of brand attributes. This study aims to investigate the impact of brand gender
perception on customers’ preferences regarding brand addressing styles. The research is
applied in nature and employs a quantitative approach using a descriptive—survey design.
The statistical population comprised followers of various brands on social media, and
snowball sampling was used to obtain 387 valid responses. Data analysis was performed
using one-sample t-test, ANOVA, and chi-square test in SPSS version 26. Content validity
was assessed through CVVR and CVI indices, yielding acceptable values of 0.92 and 0.96,
respectively. Reliability analysis indicated that Cronbach’s alpha coefficients for the three
constructs—brand femininity, brand masculinity, and addressing style—were 0.862,
0.842, and 0.837, all exceeding the acceptable threshold. Findings revealed that the brands
under study could be categorized into four gender types: feminine, masculine,
androgynous, and undifferentiated. Moreover, the effect of brand gender perception on
customers’ preferred addressing style was confirmed. Results indicate that customers
expect masculine brands to adopt a more formal tone of address, whereas feminine brands
are expected to employ a moderately formal addressing style.
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