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Abstract

Over the past decade, social media has greatly changed the way customers interact with
companies, so that social media activity has become one of the investment priorities of
digital marketing managers. Despite the importance of social media and the increasing
interest of organizations in these technologies, one of the concerns of marketers is to increase
the number of followers of their brands on social media in order to be better able to share
knowledge and interact with customers. Despite the trend of marketing researchers in the
field of social media, the factors affecting the tendency of customers to follow the brand in
social media have received less attention. Therefore, the main purpose of this research is to
explore the factors affecting the intention of customers to follow the brand in social media.
In order to achieve this, a quantitative approach and a descriptive-analytical method of
correlation type have been used. For this purpose, at first, by studying the relevant literature
and developing the conceptual model of the research, it was evaluated in the online tourism
industry. The statistical population of the research is the customers who follow the brand of
online tourism sites. The data collection tool was a questionnaire and the non-random
sampling method was available and the statistical sample size was 310 people. Content
validity and construct validity were used to check the validity of the questionnaires, and
Cronbach's alpha coefficient was used to check the reliability of the questionnaires. The
analysis of the collected questionnaires was done by "SPSS" and "Visual PLS" software and
structural equation modeling method. The results show that service quality, information
quality and system quality have a positive and significant effect on perceived pleasure and
perceived usefulness. Perceived pleasure and perceived usefulness have a positive and
significant effect on social presence. Social presence has a positive and significant effect on
the intention to follow the brand.
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