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Abstract

In this research, the aim was to extract the brand concept map of Irancell using the
brand concept mapping method. This concept map specifically focuses on identifying
the strengths and weaknesses of the Irancell brand through positive and negative
associations. To extract the brand image of Irancell, the brand concept mapping
method was used. The study population consisted of Irancell brand audiences, and the
concept map was derived from a statistical sample of 76 individuals. This sample
included 52 customers and 24 non-customers of Irancell. The findings of this research
include the final concept map of the Irancell brand. This concept map illustrates the
associations of the Irancell brand at various levels. The associations are categorized
as positive or negative, and the intensity of each association is indicated using lines
(three lines = strong, two lines = medium, one line = weak). Additionally, the
connections between associations and the main category are shown in this map. The
most significant associations found regarding the Irancell brand include a moderately
credible brand, extensive advertising, high-speed internet and good services, cheaper
service prices compared to competitors, and a leading brand in service innovation.
Overall, Irancell is recognized by its audience as a challenger brand in the market,
with less credibility than its competitor but offering better and cheaper services.
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