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Abstract

In today's competitive market, television advertising as a media available to everyone
and with a very high ability to use different techniques and tools to introduce the
desired products and services to the audience, plays a significant role in attracting
consumers. Therefore, understanding how advertisements affect consumer behavior
helps the television commercials producers and orderers to plan better how to
communicate with the audience and how to influence them in the form of television
commercial messages. The current research is one of the types of applied research in
terms of its purpose, and in terms of the method, it is a type of qualitative research
that has been conducted using the qualitative content analysis method. In order to
extract data using the content analysis method and also using the opinions of experts
in the field of advertising design and marketing management, primary coding was
done and concepts and categories were extracted. Based on this, in the present study,
the researchers, with the aim of identifying the influencing factors on inducing the
meanings of advertising messages on the behavior of consumers, using the qualitative
content analysis method, By selecting 70 advertisements from among the top 240
commercial messages of the Islamic Republic of Iran Television, the media archive
site carefully examined and extracted 110 open codes and classified them into 13
categories and 5 main themes, and thus in its proposed model, 5 main factors: 1)
Company advertising strategies; 2) factors related to advertising; 3) factors related to
the message; 4) media-related factors; 5) The factors related to the audience were
introduced as effective factors on inducing the meanings of television commercial
messages to consumers and influencing their buying behavior.
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