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Abstract

Changing markets play a big role in the decisions companies make. The global
environment, in understanding the market, has created many complexities for marketers.
Companies are constantly creating and using more up-to-date marketing strategies to gain
more resources and stay in the market. Many companies rely on producing new products and
entering the market to meet the changing needs and tastes of the consumer. One of the
practical strategies in branding is brand development, so that today most companies and
large businesses use this strategy to introduce their new products. With brand development,
organizations can take other steps and develop and expand their brand image risk by
producing and delivering goods and services using the same brand. This strategy will reduce
costs, reduce risk and increase cost savings. Unsuccessful brand development leads to
damage to the original brand and loss of brand equity. In the data theory paradigm model, the
main phenomenon of this research is the same process of presenting the model of brand
selection and development with emphasis on the role of strategy and the current conditions,
background conditions and intervening conditions of these main phenomena were presented.
It is a paradigm with in-depth interviews related to data-based theory, and the statistical
population of this research has been selected from all prominent academic experts with a
scientific background related to branding management, managers and experts of companies.
The results of this study can be used as a first step in examining brand development and are
also applicable for consumer behavior professionals as well as prominent academic
professionals with a scientific background related to marketing management. Based on the
results, paying attention to brand development can cause companies to develop and expand
their brand position by using the production and presentation of goods and services using the
brand.
Keywords: Brand Management, Brand Development, Marketing Strategies, Grounded Theory

Citation: Akhlaghi, A., Askari, A., Naami, A., & Rousta, A. (2022). Presetting a model for selecting and
developing a brand with an emphasis on the role of strategies. Consumer Behavior Studies Journal, 9 (1), 75-91. (in
Persian)

Consumer Behavior Studies Journal, 2022, Vol. 9, No.1, pp. 75-91.
Received: April 10, 2021; Accepted: August 31, 2021
© Faculty of Humanities & Social Sciences, University of Kurdistan



mailto:akhlaghi.ahd@gmail.com
mailto:askari0048@yahoo.com
mailto:naami122@yahoo.com
mailto:alirezarousta@yahoo.com

L5 351 pannl yhaiis 9 35T by 35 59 Amawgs 9 il Jw a3l
NS s
akhlaghi.ahd@gmail.com :asblly .yl ¢ 428 053 oMol ST oKl ¢ S Ml oy S5l ¢ S5 55L oo 09,5

EySans sosl

bl .yl @ peY oMl al3T olKtils ,0Y alg ¢ S 55b iyt 09,5 bkl (Jgtums 0w gt
askari0048@yahoo.com
‘;ol&; Gdl‘.}.{&
Naamil22@yah00.com :asbbly .l (ol a5 ¢ oMol 3151 oy cogin 5 31y ¢ S5 )3b Copto 09,5 ¢ bdkiul
K, L e
alirezarousta@yaho0.com :asbLl, .l nl ¢l ye5 ¢ ooMusl 35T olKetily 8y dnly o S5 )5k oo 09,5 Lokl
S

ol S 53 (Sl e )l WpS (o ES S & pbameal g9y » 3L B e S sl
b rinm il sl (o Oygot S b sl 03,5l sg2ga (LLI3L ¢l ) @3k Gl Sae
3959 5 B> OY gae Weh A gyl S Wi AGS oo odlatwl g ol 5L o aile BL 5 yide mle cwS Cas
2 638 ool desl itun (S 0aiS G pas o Jb 0 33w g il O))fob)gj)g o b a L&'bdi
Jag3 dde SN gae (Bpme sl Sy ) S 9 S 5 38T 09 0l &S (Sl el 3 a5 )15 K
Gy 5 Wdgr SaSLg Byby pE (6,500 (gl pune ;0 WlgS oo b jlojl (S dawes b S o olaiwl (g5l oyl
Silpul pl WSS WS 08 Wy paal Sy g Al (ByuS g drwgl (gl pb led il edlawl b cless 4 YIS
4 pxie (3990l Wy drwsy b Al aie > oediue Gl g Sy GielS @i el 4 e
onl ol oy doodls (o (555 (sadll Jao )3 39500 Ky 029 (25, ool 5 ol By 4 s ]
bl y b Ll g 003 )8 )iy g slyinl (i85 2 48T L 5 Ay g Ol Jaa ) 0l 8 plon i,
af b Lo 38 (slaeslan b bl Jao colo ab ) 5 Lol sloonty ) Sashie Ll 5 laise)
b by ele abe) ) oKl e plansis adS le jl Gings ol (lol dmels g sl laodly (e
.ﬁ)g W}: PP dujgl Plf 019&4" u“‘“’ﬁf O”l a.:b ilodds ul}d;l L&:uf).w ul.ml.uw)lg 9 ul).:..\n :d)l.m.b).: Co o
L. Lzu)a UALC Ao dl)l.) utbliw;l.) C).Lz.o uLa.«m o o owg.é).\a.o )t'é) ULM LS‘)'? 9 009 o.)ln...leJlB
FrSope b LS b a5 358 cage Wlg e By drwg & d2g @l wloly ol ()8 35 LIk copie
Ailed G 1y 265 Wy ol g Job o g drwsd (50 pb lod loolitul b cless o YIS &)l 5 aJg
.)Lza‘{b.)b S cu.sl;)])b dhbdfl)».w] Wy drwgl Xy Cu ypyde :Ls.:.,ls u‘fﬂs

s, Gldlbs g3 sl s St Dy dnwgi g ol Jaw a1 (VF ) Lo yde g 5 dilose ool taam] o5 S taen] o DS 3wl
YVO-) (V) A oS S ao

N-VD e o) ojlad A )9 AF ) 0ALS G pume k) lalllas
VFool o1 padg VB o/ A/YY Bl
s S o8l elainl g (Sludl pole oSl ©


mailto:akhlaghi.ahd@gmail.com
mailto:askari0048@yahoo.com
mailto:naami122@yahoo.com

W 5 351 yine! i 2 ST b iy drawgi g LSl Jue 1) VP

doddo .Y
wlie Jpame abb )3 Wlgi o 45 Cunl (63500 ddr Jgamme bl el 3850 2 S ool iy drsg
0SS 81 Wy aswg bl p&a (Soomro, Abbas, Hameed & Shakoor, 2013) wib cglize b
i)l ST hlie )3 )l ple S oky (85 59y ste F (BN il bl Colhae (BAIS S pae
Buil,) w8 56 1y o (o> g 03,8 w5 1y oy 5] Cawl 3See il hie Xy dmwgs | BN G e
Al arwgi 15 el 50 (08 (o)l pb S abul (gl Ly daxwgs .(Martinez & de Chernatony, 2009
ORd ) pasuie g udly Cusbae S, (Feng, 2014) o)l o)lil (o)l pb L) Xy, 4 Jgaxe )l
whd Sy o)ls pb oS wil asly By dy90 O ke S g sl 20d 0 el BUESO puao
Kowalczyk & Pounders,) aeaie 38l JS& 4 o lusl (Keller, 2016) uiS' o bas GBlas 8 b
5 (Kucharska, & Mikotajczak, 2018) liein (Bigi, Treen & Bal, 2016) )l lsecaslus « (2016
Carlson &) l,I8 55,5 {Scheidt, Gelhard, Strotzer, & Henseler, 2018) ,suie Mole oo
Guzman, Paswan &) el 3l,81 | (Delisle & Parmentier, 2016) -\l <S5 «(Donavan, 2013
by Wgd o 00 355 old Sl laisay S0 g g wiw o 1) 355 (Van Steenburg, 2015
Lylg, .(Hegner & Jevons, 2016) sas oo dswg (> olblwe pd 0 1) 06 slael 5 )licl
Sy od Gde Gpmes Wil AUl e Cuple g 9 (658 Y Sl )b pb L BAS S pae
L {Delgado- Ballester, Palazon, & Pelaez-Mufioz, 2017; Hegner, Fenko, & Teravest, 2017)
Hegner, Fetscherin, & Van Delzen, 2017; Zarantonello, Romani, ) &, | @,a lasdy e
Ny, 8ols L «(Park, Eisingerich, & Park, 2013) x5 jl (s)l50 «(Grappi & Fetscherin, 2018
S¥j ls ol b o Bussdpas 540 ol (Kéhr, Nyffenegger, Krohmer & Hoyer, 2016
Pasternak, Veloutsou & ) w,i5 Shyily 1,50 L1y 058 (0,8 Slulus] waled o 5 A4S 0
L Jled Jolas 3oyl 51y 065 (00,8 Cug ’\jw Syl iy pelgy jd eSlie L (Morgan-Thomas, 2017
Black & Veloutsou, ) sas oo drwy (> b 5lpl S o cpuod ) SHlo flan a5 (o0l 31yl 5 )y
ol Glize 5 )b5 Pl dnwg 0 Jolo (i iete plide 9 QBUSGpan sy o jlain 42512017
Vallaster & von ) sl i g)bs pb (sline sl aSs )3 a8 witans Slai 63 s oyl Lol s
Pl Cogn drwg 4 S8 Bun b o BaiS ueli g lig,de0,5 wile «g)bw I8, (Wallpach, 2013
TOrméla & Saraniemi, ) s Lid ol Jb o Jbd jsbdy b v ) eabdd § Slogeuas § ()b
» (Pino, Guido & Peluso, 2015) s ;K085 jl wglate |y Ky canl (o ccalises ylais 63 (2018
oS lo s g Jolos 5 69,8 GBS G s ol 51 il 5 sl s 55 350 B ¢ 6o sl il
Morgan- ) S, JS 4,505 4 aSh Ll 4 baidas dacs)lo 590 j> 585 pln EALS G pae ol 03,5 puss
Merrilees, ) s JwddMe (635,58 5 dibgrcd) (6l oyl Wi 5l ¢(Thomas & Veloutsou, 2013
ol LiSly g obj)l S 1y S le BAS B s a5 (bgy pid D (eolwl (pais & «lyyoo (2016
Sy b Jolss (gl )3l (Andreini, Pedeliento, Zarantonello, & Solerio, 2018) wloass s cxiad o
> 9 (Baxter, Ilicic, Kulczynski & Lowrey, 2015) 1S o 5,0 |y Ldlisee slo o oo 05l g
(Rialti, Caliandro, Zollo & Ciappei, 2018) 1S sbul I, wloyos cpl sialgs o ] @yl a8



Yy V¥ ‘J5|0)Lo..fa‘w.e,'vo)5é GMLS)»AO)LJ)UL&!UQA

b ols oyl I mebtaayt 5 meiane jsbds (5)b8 laS)lo Cogh coly e (8 Cute 429
&by o (Hepola, Karjaluoto & Hintikka, 2017) 54d 0 HBaiSGpas a3 10 60iSjas
I, (Castafieda-Garcia, Galindo & Suarez, 2018) s, o (Brakus, Schmitt & Zarantonello, 2009)
S o D]
S sl oMl elge dlezjl il Glisless g SV gaze Wiy dagleile (2Bl cn Sl 5l (S
Santos-Vijande, del Ri0- ) cul aiad )8 &5y sbol o5l 53 Gassily &ygods 8l Bl o 0By Coje
el yie g lojle (slp wied, a8 slasiy L(Lanza, Suarez-Alvarez & Diaz-Martin, 2013
Pl lp sleodls (ly cosd b Jpame 15 Cap pale o o )l iy Sy LS
O3l BB oyt lp Sygoint g S o g g ool 1y laosly 5 M) il anl 5 At
Engas g Wigd )b G2ha Jsame W5 g (b lasnl b cusl (Sas oS> g S e
oMl g b S BBl 03 sl (eoleie HWle Job pd laylojle g o181 ad j5 a8
Wlgi o ediad )48 Wy S5 5l eolawl b S b o oplpl (Keller, Apéria & Georgson, 2008) o
wl g culie )l pyal wimd Gl (g8 andls 5 S LS, 398 SV game glp VL b
slacwslhs ;I S (Aaker & Leadership, 2000) 1S eS|y bics plvca! L3, Jlie ,> ¢ a8
Oiee 9 B ol S (Zarantonello & Schmitt, 2010) ol yoize Ly ¢ Jomamo S Q] o (5 e
b aSoe SoS gBusas,e 5 (Busuly @ gbyde (38l » dagl )JI5,80 (SgSe 5 bl
Davari & ) ssd ewass dupy Ojpods |y mlie g 25 (pedi (6555 obylil sleasly
936 nlopleis o olwld gly @ () laed by «wloas iy ) (SoleimaniBashli, 2011
By S olib 5o coldy pdaw 4 an95 L (Rahimnia & Fatemi, 2012) saws ol jide o0 )3 pguad s
lly isledd b cV¥game 1ia a8 WS Ly g 35l plate Hl5L 50 1) 08 U S 0 S8 <8 5 4y (598
Ly S «@dlyy> (Asgaridehabadi, 2011) s)ly 3,84 paie Sygods |y Gbyiie slajls 3,Se3,9l
aby b sl Dl 1 0l 5 o olis iy (slody 25 & Aty oo (303 )3 1) (ols 5 pasule oS5l
Darvish, Najafizade & Kianirad, ) s 8 i G gbrais o piiad )l 5l (S by oS cusbly oyl
sl Bl ISl S b eSy8 pb (o b (ol 5 03y G35 9y Sl Ny dmsys (2016
2 85Ity sla i 50 ol e (S g Jgae 39,5 4 Wl ol 25y b oAl e
3 o9l Catibge 0bj wild g Sl ( ob)lib o8 slaai o Jusas i Ny drwg 3]yl A8 S8l
By dsg plpogl Db e 48,5 ) Medgw sl S diie (Lol Ky ohy (55 LRl
1 By dwgi 42,51 (Ghorbani, 2010) .8 slowl 15 03 (35, Gl 0 1y (ute aslegs sl wlg e
booadadlid wip o b s Jyame gy b il chde Jpamme S 0j50 3 0SS pan (ipdy Sl
CanSlls &y Sl Saw g plynl cpl jl (B addllas 5 dlasMo oy ool Lol S o SaS Sy pU
disle Jlo olowy 3l iw b YS9 ¢S )i (Feiz & Dehghanisoltani, 2014) 54 e Sd> Jgae
Sy liel Sl eSys ol g wguote yoiS QIS (ng Cato GOl Sk S Olpea
By dawg Gsplyiel ) (w29 BB Gblje 425108 oo oolitul 395 Y gazo (Byme slp (2] Olpiea

1. Yek o Yek



U 5 551 yins! i 2 ST b iy drawgi g Bl Jue 1)1 VA

el J1oyg3 0 b yitie 35 53 Xy poal 0 58 S I BTl l g2 gl )l 3929 K9Sy €S 5
Ol g pb dlely (B8 s als (S |y Sy ohg o8] Sl w5 Canpdl bl S s
35 o ohyls drwgr 5l ool b cdd)y (go g 534S Cuwl oS i gly Joexe dpaly G gyl
IS By dnng alple sl ol ()8 slapl dacS 5 ) gyl 2Dl (5 A8ly STl 5 din
b Joaze s gloody 13,80)lg il eslatwl b b olyls (45 58 o pudly sl S5 8 b by slaas i
2y 2255 B shlie by drwgd 4l ] Wis Y sae as e gy 1,500 4 pb jl eolatul jeome ool
L)y Ky drwgs oo Giyteln )3 Slles (i Ny drng Sl padld (b)) Ll sl (49, (g da
» '\‘SL’ L Ny dawgd g bl Jae d'j‘)l oS ol Jlg"" C):’-I 4 5’*’[’ BRI R TC Allas 4, g

] G0 dr 4 S, 840 gl il i

OB (220 Sl Y
— b )3 Ny dewgi g obyide b bl Copte pib oy 4 398 ineh ,» [Etezad & Kargar (2019)
356 a8 oy L e ima als s (ol 5 s laliol :andlansyge) ol Bliws by Cuio
b bl copte |y w8l cppsin 5 i Ml Ly dawg By & 5,1y 5 05,5 S Wiy 5l BT
85 sadlye ol By Il Al Ny g Xy 0309 (05 imen 9 W g S5 2 s pue
Ble O 35 80 o ()] (ened Cal LS X gy dawgs p (5ylne (6388 Xy (o adlle t 0}
(=1 Ao Lok Wy o 3] seadlie o 5l g Cowl 4TI Xy drwg p (s yite b bl o pte 3l o
sl ALBD Ly dawgs g (6o b b3 penne oy 1) (Z6le i

Comd 0,55 (SAS e wyp 4 295 imgh 5> Nayebzade, Eghbali & Radmanesh (2018)
ol gk 5l ol @l sy Sy drogi p Sp 4 BBy 5 (Lol Wp pgal by ) Slids 4
e Lol oSy AuL.))}n Ly dawgl p poas ol 9 Ny d)l.blés Xy )| u.mlf] ).u;‘., 4 Amd 0
S oo Lo ) Ky dawgi N 4y (6,0 i (il 4y s 5,55

S90S 9 Ky dewgi Cuidge Jolos 13l Julow 4 295 img o Kazemi, Ansari & Rafiee (2017)
9 S radlllaed)go) Sloss 015 Sl cotS (oxle (I (18,5 ,a3)0 b Gy drgh 4 Comd (AT puns
Coddgo Joloe dS 24 Oi Sl uls B0 4 (OL@.@] e a0 (60 W b Oi anl Slas slacs
g At I8 150 wdldnwg loss 5l 0nB STl CudsS 5 Xy drwg b Coms GBS Bpae (5,55 p Xip
D15 eafitns g Cato 5l Wy Al A o HEAIS B ppan (5,55 5 dbdswgy Glosd s8]l cuiS

Sy dawg iU wyp 4 355 imeh ,> [Mirzaee, Mohammadkazemi & Khademi (2017)
2 Bisg B dawg 853 (LS bt MBI (Gedgewy 2 1aalllandyge) Ky 0dag 25 95 22 (sB5ng
..))b W 9 Cudo )U Ly uL&‘Ju 9Ny d)bl.é9 o )l U.tblf] ‘Q.—\A:‘Mjl))‘ LA.&.Q.S Xy 533.9 L)"))‘

Glads (a8 g Uy dawgd wyp & 395 Lideh > Ebrahimi & Bagheri GhaleSalimi (2015)
295) LiBgR Andyd dw wdalCanddy ol Lolwly Ai3by (S5 eS8 OV guame tadllaed yge) S5 )3L
2925) GRRoR N> dwd )b iy 5 anl pas (W & Py g dseg g Ny drgi p A 4 )by
(52 5 (2T g 2905 2 S5k Sl ol pondy 2551 dnsgs g g Sy 5l BT iy 4y g )by 2 35



ya V¥ ‘J5|0)Lo..fa‘w.ejo)5é GMLS)»AO)LJ)UL&!UQA

RVCCIC S JCRW FRYPN

Wbyl w4 295 img} ,> Sharif Sheikholeslami, Yousefi & Rahmani Samani (2015)
opl 3 odelcnda gls by (el @8 b tadlaedyge) Slid YL ) By hyeS p She Jelse
4 ohlaely Wy duogr il le cui 4 Wb daly Jhlaeld By dews b aST  Lelge a8 amd o ylis  iag
By oy 045850 ol eyl )ltoly Y giamee plo b )liely dawss Cusd 3 Y guase cudS alis ()),500
lsels (Lol 55 b olylsels aidbarwgs Y gase cuiS GLE ol odbodld axwg (6,0 slapl g ol lasl>
ohlely GY sase plu b olylaely ddldswg Y game cudS Gl 5

ooy 500 16 4 dawgs 3o 4k (oolaiBl Wy 95 gy 40 Asfuroglu, Okten & Okan (2020)
4 w09l Wg5 5 Wb dmwg Jl 3 (sl yguiS a8 cawl )] 5 (Sl laasdl sls )3 oy pdy90 |y ledis
A8 iy (gl youlS ) (oliie (o0laiBl 5 Slas U iz s puutd My dmwgd dle WU 039381 o5l b Ao
Deas Juols

2 ol GBS G yns gla)lidy wyp 4 295 ik 40 «Grzesiak & Bilinska-Reformat (2019)
e o casl o J) Sl bl bl et bs pb dnwg bl Lol g slan! cladile,
..\.:Suo ol L;cla.ol sl 5l ealawl b s (5,5

dawgs Jolad (665 dlpiiy :losd (o)l pU wyp 4 253 img} 4o Skaalsvik & Olsen (2014)
a3 Goyb 5l Slad (g)bu pb jelcuddge drwg oS cul ol 5l (Sl dnasl sl cleas gl sl
] e Cawddy dieilgs 5 dgate 0SSl IS (gm0 syt S lie closs 5 YL

Obiwys )0 Uy dewgs (3 slainl ladiloy (& )y 4 295 g} ,d Al Saud & Khan (2013)
L odulio 0 g 9 Sy md desjl slonl gladls, & cul OT P S dbasl sy (gogmw
i (6)b5 b dsgs sl IRl cp e Sl (i Slls s,

B Sl ansg Jainl slaoslygios sy & 355 Lingk, > Polishchuk (2009)
aps ) Syl 3 B )l Slapl dmeg 5 xS USE 3 ean] sladig) Grizmen cSby (Sl
porde 5 oslisl sa Shg g 2Ll P < it ()b pb dawgs sl Sy ol ) &5 1S e by
el odd 48 )5 a5y Jlyso buls o Lo b o g)bs Sle

2 55 et Jore Cugn dbml (lp (b5 pU drgi sFll oy p 4 395 gl 5> LChoi (2008)
e 5y 5 oslizul oS sl 1 5 (Sl daal iy by SV szl sws 6)8 S e dnws
S (2l SYgae Giludin Fho Sz a3 W Cagp yolis 5 (S pL drwgi STyl 4
S oo

o9 sBdlgm Y

ol Jlaw N-Y

Je ol Gl o aly) 42 gl ol do (Gl sl B0 Ky g 5 Ol > S5e (s3]
9, 2929



U 5 551 yino! i ST b iy Ay g OBl Jue 1) A

11l 25 s VM 4 guna 4 Sl e S & oy

S8 5 2l (o) pado Ll s plST 5 ol 6550 335y dmwgi 9 B ) S50 (pltal 3 bl ] 8
83,5 )18 42 g53y90 L drwgs g S > 5o (g3l

SlpAST X5y drwgi g LI )3 e Byl Cogal g (ng slaadlhe g 2la

3,5 )18 42 0y90 Wi s g L] 3 S5e il 3 b laise; Lailyd g lae 2>

835 )18 4 g33)90 L dmwgi 9 QB )3 5o o1l )3 wl oS b le Ll 4>

sl sl Sl 5 o paly da 5 cul 68 Ly drwg 5 Gl 3 350 o5l lacuwlw <l
)5 )8 42 g2y90 B dawgs g Sl 1> 50 (3l il

Foe sl b (2uls 5 bsly do g ol 498 2y dawgs 9 QB 5 e (Tl (abj)l oged
S Ablgs dloul by dawss 5 O] )

D) 3929 oled Jro slipl o (Jaly) 4>

oARg3 (ol g ¥
@ g b ol oad 4y il (A8 ST L Sy aneg g QL] Jae il 4 (iaghy ol
Lld 5l g o) g9 5l (gl 09y d9dse d929e Olodl drwgi g (5)1S 4 e &S Glagly San
B9y 3l eoiai crl 3wl (S ©ygod S8 GiegR ol Pl oged Bl oo (s g (SLEST )09,
2 oyl a5 5us bl glassSay HEALS e Lie cal 00 odlizul SleMbl (gy505,8 g alas
Joli Limgss (o lol amels 11 €xilodgy (ciad}yl Bolgar (s> 355 )5 13 g 03gr 15y dmwrgi g (gjlwtiy b alasl,
gy Syl B calis g cledbl By dawg pogasyd &S Cul Sli g o lanastie 5 e
90 aey 0 &5 (3l L Il & Cogoiny il (B A g5l ekl 3 xS Hge
S GlS plo wd anlss bl 5l bl > 9 €85 plonl b widgy 0,58 Y aass ] Gingise
9 Olpte Sl ool a4 amlye b pglatogndy ST (Byee |y diled a8 nghy el )3 B 4 Al oo
adol Wges il B calil 5 ledMbl Ny dawg ogas ) & Cwl i dlge Caio lawasde
b leMbl yglae cpigiz cnl 33 comlil pod 4 bl gl b il kb lodess slaanlas 5 CLw]
Wb a8 booly Uy oddgslaes i sloosls 45 Lls g godge dine ;> oledbl (o la glusl oloj
OiS ) el disel Glsied i VY ol 1 ul 50 wuleyd 08 el il gl endis)gleen
sl olyends oMb (gilwodly cdday baslas o daaslas pbol 51w Sad Ol &S
ey Jl daslas e Jbgnips 085 L5 eolitulyge (JboSanid lp eadarilyy
lolid jolatods b oolisul )l (lo3y1S 3)8" (a8 Sl )3 &S () (ilaie 9 )l dne iy 125
3148 8 g laasite b alas 4 bagplital (i 2 45T L 6y dnwg g 5l Juo 4] slaaille
P Jle Cumdy wyp B b 43Dy g Uy daws g (gilwdiy Hlelid) 8 g olpde &l aslal
aall el Caunsty (6335 glusl a8 Sloj b lnasliae .ol 039 15y dxwgs ,d IS 51 claadlge  lwlis g o))y
anbao U luebl gly 0gy cpl bl cls ssmlive 8L 5 SleMbl 3 )1,ST w4 piiis dnlias I g b 00D
dsbas plox] 1 g ey gLl &y 5 0391 (2,185 Mols” Laodls das &y o> anlias I iy ccdly aobs] o3



AN V¥ ‘J5|0)Lo..fa‘w.ejo)5é GMLS)»AO)LJ)UL&!UQA

5 hol sladlgis ) Lm"j ki) g (gludlate (o3l ppgrte dlas yio 0550 b ;Lmoi ogedodly g
W plodl bl 5 (65970 Gl (61808 (B, 5l eolazwl b eedls Julos ¢ 248

FAPRECRCR X
5 il |y aplas (o )3 290 mumlao (ol )bz oy b Bime canlas o plrl 1 an bl il
W)y maplie Gla g gl 00,1308 )US 5 wyp A &S 0,5 gl yscil adgl panlie (0uiS' L yme
SHlse g dliwl 5 basbas (50 wmplie (3805 g5 pl j0 oy yledy il odd  Slolis ol porie
SleMb o&ul UJ;MM> 9 )Jmu ;41>)A w] LC %) ..\49».:64 d.\.ud..a...‘o d.)quo ulf—yoya l) JOLJ)I u»l.wl/p
b e wlie OYlw pl 0 S Cuwl plagibdied g medlis 90 4 sl 5 braslas | sdbcws

ol o 00l (L5 YV Jado 0 (5,10508 ool 5l ol

&P §,la5as F-Y

Vgaro e ol sl (3l )35 alsyo ,3) o1y (sladlaio e ala Sl ccsysme (6 IS 5| Goan
Pl Clsps 3 1y (53l ks Sl 8 b A8 o S8 Sl &y 5 3500 sl aalily (56U polisly
A6le) ol (ganatwd oyl 1,8 adlgde 51 (S jbyiuS 5 by (59500 (61808 5 bl ulel s
Do basye (ol (ganaos (b lagoanaiod plo g 398 00 oy oy plgied ()90 Slgy b o]
ol o 00l L Y Jada 53 50 (61808l 5l ol ols

Sl iSSP
ol sl b s gainaned 1Ko b ol wiepllas (3 S s e ¢ ol (sivaiod sl a1 (bl gli5S
bl o obesl (i80S abh o )y gyl drwgl g gl @ jls &S Sl canaiey eSS g Lailg,
S5 @] oo dgie oS i pinlar sl gib e ol dls se «gy5me ()3595 g 5l (4I5S b
5 3 4 45 |y oladlsio 5 03,8 @yl Culgy Sy gyl o 1, Lalgy T 5 ool Loy, lnalgio 1S5 4y atoplls
@ Jio glagadls g aidse ( o5l ()USIS cpl ol cplply a8 (o0 ol is 5l (i dawgs

Lol Cawddy ) Jim 9 ) Jod> yd ol )b



Lb‘_g}.?').'i.w“}.ﬁi).g..\,,Si?lg..\.iﬁé:.m,&’,yléz.ﬁ‘J.\»éjbl

b 9 899 (BT S, 508 51 gtio S (V) Jgus

AY

saos slrdlgio
(34 5 15”51 i)

Sl walsis
(9900 $)15595 31 miia)

kel o

(26! (g 1508 51 o)

Je7 loj & 555 14 -

Jos odeg 3k hed g cale o clad -
sdusodld

Jes b bossg (28l pas —

Y gavo Cilo Cuts —

Mo os had s b plas aJg (g ndyllas] -
Ol e

My auge Gl g Jpame cuiS il -
b puiy Sljugd S b Jpae

S5 sl Jlaijl ggite N guazme A5 > 2Uly —
> 9

Sl calil car G laog,S 55,84 -
Ol e

AL 4 39)5 bl lo bl -

L3) bawgs oudplos] (sbacs ol 6, -

o0 S y5 ) ()l eS g oy -

91k cals cpr leMbl (g)gld 5l g pSoyre -
P98 LRlj8!

Br925 5l Ly loss lagss Gos -

08958 3l o SV gazee Slosd o e -

oS Bpae by 5 4l gllas 4o sbn] -
Copde b -

culie a.,\;.;_fd.‘.,c‘b" ol -

e S ySpenas 1 35 yo3 =

o caadls -

SilwaSd 5 (F9pd (53l il -

bedld gzl g Plue Jo 53 ilops =

O gle ) S0n Sin b 905 -

Coe AT o paa slaabols 3 )5 aleyw —
Waasly g 3131 e el poeie 5 ool Jlis!
oo glojls kL syl -

Olejle By julesie Cagr S5~

oloilw culd (gl gne —

L) 4 Comd plos oo =

el slael el ygm sl -

b ode 4 0ad3le gloiyyl g Sl Jlanl -
Olals

bt obls)l 3k 515y cogn sbul -

Olde & 2 9 (sjluledlys

My el

Ly gl oSl

3 om less 8155
oo

Lo Lt

9 0ib (gilwar LS
lojlo ol

Olesls Ky plete Jleo 315

Usb)gmlﬁ

Ol & o

My el

By g5loolol>

3 om less 8155
oo

Lo Sl i

9 0ih (gilwar LS
lojlo ol

Uy plete (glee BB
olejls

Sy 25T




AY V¥ ‘J5|0)Lo.¢ja‘wo)5é

stos sladlgie
(3 1355 51 o)

Slawd sbdlsio
(89900 $)15595 31 miia)

ol
(L,gl:'u“il &8s 5 @.m)

dad,

Sk Bl S0 -

Sy 5l 2B =

8y el -

Wy gl =

Ny g ynde )by —

(2B caje) 3y jolos dbml -

Sohassl By~

Sy i peled -

Ly bl e -

Ny il o8-

@bl laedls -

&8 b glodygd -

Bab 4y ey 5l =

@bl e 8, =

Olyde SIS (yp g (2lwlid —

Obde JUB 1> &8 b Slags (yess —

Cugh & Cumd pde cuand 5 3Ll ol byl -
Ny

) slocan i Lokt -

FrHb) Cusdge -

L3, 4 Cond Cujo =

bk slaanja pials ~

Mk 53 By ol s —

dlbaidl v Kl I3k oladss ~

O3 eodie =

015415, IS &) 4yl g a8 -

odiS B pas slajls b canls g calis —

Ly a4y dlaze] -

Olojlw Glaal il cuse cuslyy —

Ly Cute el -

Cate Hbaddyylad Glads -

e gyScar oms oo 5Nl -
Sy

S i )8 g (glndise (g3l s —

il bl pd s b cenlize plSin 4y (6505 renal =
oyl cals 5 ol cals 9 S o s -
ERES

Blo b e85 glie 5 Cusdse le Ngn dbml -

Obyde Hlal 3550

Xy D)Slo&

Ny 2bcandge

Ly slass)l

Ny sl o

Xy byl g Jolos

L;uls) Kl Sgupe

<5k

okl (83 g

@pnly SE5 5 (5,585,
M}l )7'.-3*"

Sagadiy il

L;uls) Kl Sgupe

<5k

Colbae 8y g

@y SE5 g (5,580,
M}l )7'.-3*"

AR

WY

WY




W 5 35 yne! i 2 ST b iy drangi g Ll Juw ) AY
sdos sladlgie Slawd gbdlsio N K93,
(3b 551555 51 i) (Sygm0 G165 jlgiio) (051 (51505 51 i)

i p 1T L Jpae jl cute gl slowl - Sk 3 8y ol s Sk 3 Sy ol s i
Ml g Ol pie (03 3 L oGle 5 Cumbge C -
A3k g 8y )] e > I -
Sy SN gaze )l g 1y e 3 (I -

CuisSly g obyide le 2 o0l ais Olee S oyl Lais )

U9 Al ye pd (s yidia b 3)d 0928 & g it Ml g obyude

bad Bkl plynde b (bl &Sl gy85 -
it
Mg e dide 5 Gl xS Sa -
2y pain Y gases
P4y gy Jpame S sl 2y 2l odlil -

il glalil Sty gl Gl (glosiy g3l Gl g
& oddpled CYgama b 4yl dlga xio g5 —
oo sy
alises bl 4y Y guazs diely )5 yiuS —
Olbyiie & 808 Cligs 4 42 b Jguazms o) -
e (sl b)) sl g 8155 -

il el g bme 4 425 - el 2Lt Sl Qi WY

o] jl 4 dog5 b ags -
Kodid Jame lals (655,84 -

P oS Bpas )3y 5 bk ey oV (2lb Jue 3)90 ) eadolulid la Sl g sll el
ool ) b 4 e alse TV g (ol un L (ogie Jio (lnl 3 b bawgie 5 So o8 sl g
2 Job bl Jue g ad odlatul sbiesly (g3l 13" uysS 5 gl 2509y ) pekate ol ol
VRO R I LW

1. Strauss & Corbin



AD

V¥ ‘J5| o)l.o.:a sw.ej 0,99

Laoly g b0

2 Ny ol cos -
UL
Ly ool Lais -
Wil g pbyde ole
Sl Glesl -
Siloip

Seplpl 2Ll -

e byl

925 3l e loss (g 815551 -

J

o lo jligin - . )
lesls ol 5 il (g3l sl - ot bl
@0 g jlediallys -
ol
Mg cubls -
\ Sy (jlwelSle ~
y
Ololadl g Lyl f
—_— S0 0N
0, ool dgu0 - L
o (e Syl -
S > badgn o Slas
[ D 5 —
~ 9”‘" R bl sl do i)
S g 658 (rbyy ~ By b
) Mdsﬂl,) \_ e
\. i
Sl byl
Olojls 32 jledo Jlao 15 -
il nlsT -
W g1 phul 5 o aST b iy drewgi g B Juto (V) IS5
S5 4 9 e O

(Veloutsou & Guzman, 2017) by o YU Saore b 5 JolSS by Lsls ok |y Ly o ldice

a8y iolel 1y Wy ya8 WS e g bl WS o)y a8 saled o (gkied ;08 S le dacS
Wil s pb il el 5 (BaS B pae dlenjl ilizie (slaog)S I coles 5 glhae b)) 4 e
Oolaid &S 9 sy 1 (Dwivedi, Johnson & McDonald, 2015; Poulis & Wisker, 2016) 544 o
sty awwy (Keller, 2016) uuS™ wJy cgllas 5 (g5 s b olacSHlo a5 39 0 el )]
ST ol Gan w8 Slundy 9 Ol |y o] gyl s 5l g aisl asly Cosgd b yiide oS (caied a8
LSl cuenl .(Keller, 2016) 4GS o (Byme oS )lo gladlhidy walire sba)lil )5 a5 cul olaog,S
lodyinS jobosy p3y0 | Sl lyr P panie NS g g Mty S ol ks plgea
Davcik, Da Silva & Hair, ) g oo aslis <8 b ol gl ohb Hlesd bl 5 ol sabaslis
Chatzipanagiotou, Veloutsou & ) cul e i ol slacudsl 51 (S (g5 blo)l aswgs (2015
ol 2 &S ol den 3 S e aw LES 5 & Cunl cp> oled pl o (Christodoulides, 2016



U 5 551 yine! i 2 ST b iy drawgi g LSl Jue 1) AP

sbol dacS s Cas (Christodoulides, Cadogan & Veloutsou, 2015) 14l canddy S o collad

Osuna Ramirez, Veloutsou & Morgan-Thomas, ) cuwl S )le 5k 5l a5 1SS 5 (g)bldg cipes

Daveik, ) ot |y B Jlo €18 458 a9 550 Hhaip welpd by olgiea |y S le wb 4 (2017

g0 Llgi 0 oy aawss (Da Silva & Hair, 2015; Nguyen, Dadzie, Davari & Guzman, 2015

5 ool b closs 9 YIS &il)l g aos 5l (s5S0y00 b9 3y pl8 100 sladie) 5 o 8y 4S dgas

ly 3y ksl 1S5t €808 led 1Sl 355 g pgal Sy 5 4k b g dnog ()b b plen

b oS 3l (St ol ol 0 &8 30l 53 X0 (6 pydnangs S oo o3l X5 009 ()] silopyal g ]38l

dinj > i ORIl & Wlgoe (pimgh onl sl 58 3 Slaal g el Sl pbyie Slels s a

9 Sl 51 gyt Spd e oS &I L b sl ot (B idgss ol 53 a1y 3jldy0 Xy drwed g Gl

Dy a3l e plinl i85 p ST L X5y dewg

&l

SYgama (5390 dalllas) G5k Sliks 18 5 W dawy OTAF) adpe oodutald (8L 5 o> ((ooral ]
AY-WVF GO Y ol fil o e dlzo (S 5 &S 1

G b Cario i )3 Ky dmwg p byt b LSl o pae 238 ) L(VTAA) a5 5 laludl anbols oLl
YAFNAD XD olelS (el 5 o)l slobiwl dalllans j50) )]l Blizss

Shlan] ()l Caro p 35505 L) Jbo Dleas b o (g5l OTA0) e Loy Gloso 5 Lojsmme o590
Lo,

sy (byiie W aad 5 5,5 5h ey (VTA0) (el ol LS 5 Sloludl 0,0k ool it o iagys
ol (ST Gl et 55 ST (slo ooy oLy 3 159,90 aslllan) 00T )0 g 5 (i dlotie] (09,3055
YY-AY X e

il r Fhe Jelse oy OFAN) g8 e mmtilin g alplul «By005 latiul (goemme sgage s Gllalus Slins
N AL BN (L o ke i Al (FaS B (4SS

b B850 bl 5 10 itie 2 e 25 0fug B3 ol a5 (gmp VTRY) 1125 ois ool 5 55 e,
ANV AV gl (ol [l Slidoni ageiin o)l B slo i 10 wiy pigal g (6o

P 8p S g e Jelge (Gl (AVAF) aible (Glbo Slam) 5 jhol e (g tolirarw (o DVlErd by 0
e OIS gplio (puodiga 5 olatdl iy e (Mo el a5 (Gl lals S5 caalllaesge) et il
Irg <ol jlo sl ol pae

Gl is, 5 esliiul b ol 50 (gl ol drugs 33se sz 5o Jelse (gamad, (\WA+) Lojona> (goblosis Sue
5 Copdwe 0aSisls - GLblb adle ol8isls _ (5,5l8 g Dladion pole ©)l5g cdoli bl o lediz (6 1S e
)| el IS s sl

SYgame 8y dnwgd | GBS S pae 8,55 Dbl 2 N oig (3] STOTAY) Gage (llala Slins 5 39l ¢ A
AYONED (V)P o 5, 5L o ke (slo igls. Gl ) S

BY-F0 {OPVIVY g o dolinle . ] & o GEALS B pmn (3,55 5 % drwgs (VWA Lo yle ¢ L3

4 s SN B (5,55 2 L5y by Ctge Jolse b Lo (VVA9) 2l x5 (2909 bl 1 e abslS
Syl ol anl Gloss beS ) g SO sadlhes)go) Sloss 015 STl CudeS (2ol (3B 58505 b Wy dogs
NO=Y A DY Dys oo (ool poeb pdaw > (60



AY V¥ sJ}lo)Lo..i‘Wo)jé ewd)m)w)uw&a

Sy aallaad;00) By 05 G5)) S5 2 Bing By deeg b (VTAP) (s o3lS 5 Lo, (cablS oo s ¢ gl
DYV=-OFA YA idfyo Copocdo (Ll gann g
YV XA Gl s Sy o Sy damgs 0 By 4 (5 )blag

Refrences

Aaker, D. A., & Leadership, J. E. B. (2000). The Next Level of the Brand Revolution. The
Free Press, New York, 351.

Al Saud, A. A., & Khan, M. R. (2013). Role of social media in brand development in Saudi
Arabia. European Journal of Business and Economics, 8(1).

Ambler, T., & Barrow, S.(1996). The employer brand. Journal of Brand Management, 4,
185-206.

Andreini, D., Pedeliento, G., Zarantonello, L., & Solerio, C. (2018). A renaissance of brand
experience: Advancing the concept through a multi-perspective analysis. Journal of
Business Research, 91, 123-133.

Asfuroglu, D., Okten, N. Z., & Okan, E. Y. (2020). Examining economic growth through
brand development: A multinational analysis. Sage Open, 10(2), 2158244020921871.

Asgari dehabadi, H.R., (2011). Ranking Factors Affecting the Successful Implementation of
Brand Development in Iran Using Multi-Criteria Decision Making Methods, Thesis,
Ministry of Science, Research and Technology, Allameh Tabatabaei University,
Faculty of Management and Accounting, M.Sc. (in Persian)

Baxter, S. M., llicic, J., Kulczynski, A., & Lowrey, T. (2015). Communicating product size
using sound and shape symbolism. Journal of Product & Brand Management.

Bigi, A., Treen, E., & Bal, A. (2016). How customer and product orientations shape political
brands. Journal of Product & Brand Management.

Black, 1., & Veloutsou, C. (2017). Working consumers: Co-creation of brand identity,
consumer identity and brand community identity. Journal of business research, 70,
416-429.

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand experience: what is it? How is
it measured? Does it affect loyalty?. Journal of marketing, 73(3), 52-68.

Buil, 1., Martinez, E., & de Chernatony, L. (2009). Brand extension effects on brand equity: a
cross-national study. Journal of Euromarketing, 18(2), 71-88.

Carlson, B. D., & Donavan, D. T. (2013). Human brands in sport: Athlete brand personality
and identification. Journal of Sport Management, 27(3), 193-206.

Chatzipanagiotou, K., Veloutsou, C., & Christodoulides, G. (2016). Decoding the complexity
of the consumer-based brand equity process. Journal of Business Research, 69(11),
5479-5486.

Choi, S. (2008). Brand Development Strategy for Local Identity Establishment-Focused on
Yeosu City's Brand Development for Marine Products. The Journal of the Korea
Contents Association, 8(2), 140-149.

Christodoulides, G., Cadogan, J. W., & Veloutsou, C. (2015). Consumer-based brand equity
measurement: lessons learned from an international study. International Marketing
Review.

Darvish, H., Najafizade, N., & Kianirad, D. (2016). Investigating the Effect of Retail Brands'
customers Attitudes and Intentions to Buy on Trust, Pessimism and Perceived Profits
(Case Study: Etka Chain Store in Arak). Pars Modir Quarterly, 3, 73-84. (in Persian)

Davari, M.R., & Soleimani Bashli, A., (2011). Branding in the financial services market
(focusing on the banking industry). Rasa Publications. (in Persian)



W 6 351 ymol s 39 95T b 0y A gy g Ol Joo &1, AA

Davcik, N. S., Da Silva, R. V., & Hair, J. F. (2015). Towards a unified theory of brand
equity: conceptualizations, taxonomy and avenues for future research. Journal of
Product & Brand Management.

Dehghanisoltani, M., Mohammadi, E., Pourashraf, Y.A., & Sayemiri, K. (2012).
Investigating the Factors Affecting Consumers' Evaluation of Brand Developmen.
Journal of Business Management, 1(5), 85-104. (in Persian)

Delgado-Ballester, E., Palazon, M., & Pelaez-Mufioz, J. (2017). This anthropomorphised
brand is so loveable: The role of self-brand integration. Spanish Journal of
Marketing-ESIC, 21(2), 89-101.

Delisle, M. P., & Parmentier, M. A. (2016). Navigating person-branding in the fashion
blogosphere. Journal of Global Fashion Marketing, 7(3), 211-224.

Dwivedi, A., Johnson, L. W., & McDonald, R. E. (2015). Celebrity endorsement, self-brand
connection and consumer-based brand equity. Journal of Product & Brand
Management.

Ebrahimi, H., & Bagheri GhaleSalimi, M.(2015). Brand development and the role of
commercial advertising (Case study: Products of Tabarak Company). Journal of
Marketing Management. 26(10), 93-114. (in Persian)

Etezad, F., & Kargar, H. (2019). Investigating the effect of customer relationship
management on brand development in the industrial art of handmade carpet in Iran
(Case study: Tehran and Isfahan provinces). Goljam Magazine, 35, 195-216. (in
Persian)

Feiz, D., & Dehghanisoltani, M. (2014). The Effect of Brand Eigenvalue on Assessing
Consumers' Attitudes towards Brand Development of Iranian Rubber Products.
Journal of Business Management Research, 6(11), 125-145. (in Persian)

Feng, N. (2014). Building a Strong Brand and Managing Brand. In ASEE 2014 Zone 1
Conference.

Garcia, J. A. C., Galindo, A. D. V., & Suarez, R. M. (2018). The effect of online and offline
experiential marketing on brand equity in the hotel sector. Spanish Journal of
Marketing-ESIC.

Ghorbani, A.R. (2010). Brand Development and Consumer Attitudes towards It,
Management Monthly, 21(161), 52-65. (in Persian)

Grzesiak, M., & Bilinska-Reformat, K. (2019). Young Consumers' Behaviours in Social
Media and Their Impact on Personal Brand Development. Zeszyty Naukowe Wyzszej
Szkoty Humanitas. Zarzadzanie, (2), 57-72.

Guzmén, F., Paswan, A. K., & Van Steenburg, E. (2015). Self-referencing and political
candidate brands: A congruency perspective. Journal of Political Marketing, 14(1-2),
175-199.

Hegner, S. M., & Jevons, C. (2016). Brand trust: a cross-national validation in Germany,
India, and South Africa. Journal of Product & Brand Management.

Hegner, S. M., Fenko, A., & Teravest, A. (2017). Using the theory of planned behaviour to
understand brand love. Journal of Product & Brand Management.

Hegner, S. M., Fetscherin, M., & Van Delzen, M. (2017). Determinants and outcomes of
brand hate. Journal of Product & Brand Management.

Hepola, J., Karjaluoto, H., & Hintikka, A. (2017). The effect of sensory brand experience
and involvement on brand equity directly and indirectly through consumer brand
engagement. Journal of Product & Brand Management.

Kahr, A., Nyffenegger, B., Krohmer, H., & Hoyer, W. D. (2016). When hostile consumers
wreak havoc on your brand: The phenomenon of consumer brand sabotage. Journal of
marketing, 80(3), 25-41.



A V¥ sJ}lo)Lo.:a‘Wo)jé eMd,m,Lé)uLdLh.o

Kazemi, M., Ansari, A., & Rafiee, H. (2017). Analysis of the Impact of Brand Development
Success Factors on Consumers' Attitudes towards Brand Development Considering
the Mediating Role of Perceived Service Quality (Case Study: Bank and its affiliated
service companies with D-brand in Isfahan). Farda Management Journal, 53, 208-
191. (in Persian)

Keller, K. L. (2016). Reflections on customer-based brand equity: perspectives, progress, and
priorities. AMS review, 6(1), 1-16.

Keller, K. L., Apéria, T., & Georgson, M. (2008). Strategic brand management: A European
perspective. Pearson Education.

Kowalczyk, C. M., & Pounders, K. R. (2016). Transforming celebrities through social
media: the role of authenticity and emotional attachment. Journal of Product & Brand
Management.

Kucharska, W., & Mikotajczak, P. (2018). Personal branding of artists and art-designers:
necessity or desire?. Journal of Product & Brand Management.

Merrilees, B. (2016). Interactive brand experience pathways to customer-brand engagement
and value co-creation. Journal of Product & Brand Management.

Mirzaee, M., Mohammadkazemi, R., & Khademi, M. (2017). The effect of sports brand
development on brand equity (Case study: Persepolis). Journal of Sports
Management, 38, 531-548. (in Persian)

Morgan-Thomas, A., & Veloutsou, C. (2013). Beyond technology acceptance: Brand
relationships and online brand experience. Journal of Business Research, 66(1), 21-
217.

Nayebzade, Sh., Eghbali, A., & Radmanesh, Y. (2018). Investigating the Attitude
moderation towards Advertising in the Relationships of the Original Brand Image and
Brand Loyalty to Brand Development. Business Management Journal, 38, 7-36. (in
Persian)

Nguyen, T. D., Dadzie, C., Davari, A., & Guzman, F. (2015). Intellectual capital through the
eyes of the consumer. Journal of Product & Brand Management.

Osuna Ramirez, S. A., Veloutsou, C., & Morgan-Thomas, A. (2017). A systematic literature
review of brand commitment: Definitions, perspectives and dimensions. Athens
journal of business and economics, 3(3), 305-332.

Park, C. W., Eisingerich, A. B., & Park, J. W. (2013). Attachment-aversion (AA) model of
customer—brand relationships. Journal of consumer psychology, 23(2), 229-248.
Pasternak, O., Veloutsou, C., & Morgan-Thomas, A. (2017). Self-presentation, privacy and

electronic word-of-mouth in social media. Journal of Product & Brand Management.

Pino, G., Guido, G., & Peluso, A. M. (2015). Perceived images and vocations of local
territorial systems: implications for place branding strategies. Journal of Product &
Brand Management.

Polishchuk, T. V. (2009). Prospective Directions of Successful Brands'development in
Ukraine. Actual Problems of Economics, (97), 129-137.

Poulis, A., & Wisker, Z. (2016). Modeling employee-based brand equity (EBBE) and
perceived environmental uncertainty (PEU) on a firm’s performance. Journal of
Product & Brand Management.

Rahimnia, F., Fatemi, S.Z.(2012). Investigating the role of customer-based brand equity in
the impact of successful customer relationship and brand image in 5-star hotels in
Mashhad. Journal of Modern Marketing Research, 1(2), 73-91. (in Persian)

Rialti, R., Caliandro, A., Zollo, L., & Ciappei, C. (2018). Co-creation experiences in social
media brand communities: analyzing the main types of co-created
experiences. Spanish Journal of Marketing-ESIC.



W 6 351 ymol s 39 95T b 0y A gy g Ol Joo &1, a-

Santos-Vijande, M. L., del Rio-Lanza, A. B., Suarez-Alvarez, L., & Diaz-Martin, A. M.
(2013). The brand management system and service firm competitiveness. Journal of
Business Research, 66(2), 148-157.

Scheidt, S., Gelhard, C., Strotzer, J., & Henseler, J. (2018). In for a penny, in for a pound?
Exploring mutual endorsement effects between celebrity CEOs and corporate
brands. Journal of Product & Brand Management.

Sharif Sheikholeslami, S.J., Yousefi, A.A., & Rahmani Samani, A. (2015). Evaluation of
Factors Affecting Brand Development in Dairy Market (Case Study: Damdaran
Company), International Conference on Management, Economics and Industrial
Engineering, Tehran. Vira Capital ldeas Managers Institute. (in Persian)

Skaalsvik, H., & Olsen, B. (2014). Service branding: Suggesting an interactive model of
service brand development. Kybernetes.

Soomro, Y., Abbas, S., Hameed, I., & Shakoor, R. (2012). Consumer evaluation of brand
extension: Pakistani context.

Torméld, M., & Saraniemi, S. (2018). The roles of business partners in corporate brand
image co-creation. Journal of Product & Brand Management.

Vallaster, C., & Von Wallpach, S. (2013). An online discursive inquiry into the social
dynamics of multi-stakeholder brand meaning co-creation. Journal of Business
Research, 66(9), 1505-1515.

Veloutsou, C., & Guzman, F. (2017). The evolution of brand management thinking over the
last 25 years as recorded in the Journal of Product and Brand Management. Journal of
Product & Brand Management.

Zarantonello, L., & Schmitt, B. H. (2010). Using the brand experience scale to profile
consumers and predict consumer behaviour. Journal of Brand Management, 17(7),
532-540.

Zarantonello, L., Romani, S., Grappi, S., & Fetscherin, M. (2018). Trajectories of brand
hate. Journal of Brand Management, 25(6), 549-560.



) V¥ st‘b)Lo.::‘Wo)jé eMd)m)Lé)quM

Wl oy F o g

5 oS opir Jallinn axly codlol ol5T oKiils 15,50 Cupae 0,5 (goziily ¢ EMS! sl
Geizman 558 el g olT leolSails (g lwla 5 (allil 5 Cue (99)3 55 ) Al (pizmen
Sl bl Hallim @)l 5 bbb aey ;o 5 o)l 1) alz) leolfiws )0 o o aile
bl e s e S Sl g sl golaidl ogg ddlaie 1o eaSTee linlall co s led o

plomil aiie) 5o oyliml ol oo 9 00Y oMol 03T olSisls S5 550 09,5 Lokl £(g ySams dor| iSs
@l Glacin pogdle 03,0l attns Jhicols ctagh (oole SV s 5 (c2a9n slag b
Sk S pe polJloys wbliend axly (dlul Sl dails Jle 5 )l Gglee alez]
5 loinly 5 (LoST EMeas abolio ;0 s 05 pogdle (59 axil o 8,50Y axly oMl ol5T oKl
Byl e s iagh g code dSC S gladlie Ol aiw) 10 i)l g 6,55 laasliybl o)glie

lowila; Ol @ 53 1) 6 9 Sy QLS Glial (e
Al 55 dboe gz s axly ool T olfisls S5 5l 09,8 Loliul ¢ colei dlluse i8S
e (15 5 Syl e oo ¢l il eSS pma 5, ypal )0 65l 5 ek e ymy3
(gl gl dile eizen aiies goaxie b ool 5 el 5 S hagh el
09,5 (koSS Oeazs Co o cogix aly sl ol5l olBiils dan 05,5 o pae (Cu pae suSidls
(SRl keSS DMears 05T Copas pil e g GRS wly (ol Sl oSl S5k
A5yl Sl s 1y gz o)l asly cedll ol5T olitils 1 B8 5 S oS

iilge wad jad axly codlul ST oBiils S ,5L o pae 09,8 Sboliul tbwgy Loyde 5o

5 leas oLl g Jlozms ob)lL «Kowi p 0aiiS B yae L8 Sldlas aiw) jo slisl ol aass

05 5 Disel Siglas alaz I a2l ot ogdle 03,0l abl g0 (5,550 5 Cuato g (SIS
Folo o5 55 Caxis )0 Ligi sonsl o)l S 00 5 1S (Mellins aoly oDl ol olEals
Clled & Jsiteo 5 sl 0 f godlol o1 (slaelSails LoaSs wMlans 5 (oS00 Ciglas lsieas
50 a8l 5 6,550 sloaslibl ojlin g pletaly g oSS OMazs ablin )5 w05 pogdle (59 .aiiwn
Go9ls aieS 5o Cugac il codled by s b il slacS s 4 Kuaip g 2bhk ojslive ais;
5| il glol wlaidls ligl bl so lial sloclled 51 6 ,Se0 Lide oyl 5 L5l ale E5la

b oy g S haed (LG JUs5 ahor 5ok ol po Mallomy dme o 1) Yl




