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Abstract

Luxury products form an important part of the society's consumer market and can be
known as a subject for marketing research. In societies where religion plays an
important role in shaping people's behavior, it is important and necessary to study the
effect of this subject on the purchasing behavior of consumers of luxury products. Can
religiosity create positive attitude, personal preference and purchase intention for
luxury products? The current research is a applied research and descriptive study,
which was carried out using a quantitative method and using a descriptive-survey
method for data collection. The statistical population of the research is Iranian Muslim
citizens living in Tehran, and data was collected among 330 of these people by using
questionnaires in both electronic and field methods. After the analysis done by
SPSS21 and PLS3 software, it was finally found that religiosity has a significant
relationship with brand attitude, personal preferences, and the intention to buy luxury
products, but gender and income do not play a role in adjusting these relationships
among this statistical population. Considering that it was expected that religiosity
should have a controlling and limiting role in the desire to buy luxury products, it
seems that we are witnessing the emergence of consumers who have been able to
combine two seemingly contradictory concepts, i.e. religiosity and luxuryism, which
are signs of attitudinal and behavioral changes among has Muslim consumers in Iran.
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